
Dawn M. Coomer 
TDM Manager 

May 2014 





Travel Mode to Work at Least One Day 
per Week as Percentage of People 

Source: 2013 TDM Survey 
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Sponsored by the Arizona Departments of Environmental Quality and Transportation,  
Maricopa Association of Governments, Maricopa County Air Quality Department and Valley Metro.  

Program Markets 
Employer/Trip Reduction Program • Transportation coordinators 

• Employers 
• Commuters 

Commuter Outreach/Services • Commuters 
• Employers 
• General public 

Bicycle/Pedestrian Education • General public 
• Low-income adults 
• K-8 parents, students & schools 
• Grant partners (cities, health agencies) 

Alternative Modes Education & 
Encouragement 

• Employers 
• General public & commuters 



Commuter Outreach/Services 

• Free employer assistance 
• ShareTheRide.com 
• Retail partner – transit fare 

outlets 
• Vanpool 



ShareTheRide 
Commute Calendar 

Contest Page 



ShareTheRide Active 
Users Through the 
End of April 

ShareTheRide  
Commutes Tracked 
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Calendar entries include carpool, 
vanpool, bus, light rail, bike, walk, 
telework, compressed work week 
(earned day off) and drive alone 



FY 2013 - ShareTheRide.com 
navigation enhances 
integration between 
ShareTheRide.com and 
ValleyMetro.org 



FY 2014 – new 
ShareTheRide design to 
reflect Commute Solutions 
icons and colors – 
effective June 1 



Alt. Modes Education & 
Encouragement 

• Quarterly employer kits 
• ShareTheRide monthly 

contests 
• ShareTheRide commuter 

challenges 
• E-newsletters 
• April: Valley Bike Month 
• Oct.: Rideshare Month 
• Oct.: Clean Air Campaign 

Awards and Luncheon 
• Paid advertising 
• Direct mail 



Clean Air Campaign 
Awards and  Luncheon 



Paid Advertising/Direct Mail 
• 11% of residents recall 

receiving a mailer 
• 42% recall seeing or 

hearing advertising 
• 51% have heard traffic 

radio reads 
• 79% feel very or 

somewhat favorable – 
very favorable at 36%, 
up from 28% in FY 
2012 

Source: 2013 TDM Survey 

 



For more information: 
Dawn M. Coomer 

TDM Manager 
dcoomer@valleymetro.org 

602.523.6053 
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